
HELLO WEEK 4



IT'S US

EMMA   DARIO+



AND SPECIAL 
GUEST STAR
DAN BORGHESI 



THE

rulessss

1) Chat will be disabled when we start, don't panic. 
2) Use the Q&A function instead throughout the 
presentation, Dan will be picking the most popular 
questions for us to answer at the end. 
3) This session will be recorded, so you can watch us on 
repeat as many times as you like. 
4) There is a transcript button if you need subtitles.



THE ADS 
THE CULTURE



THE PLAN

∙ Us and how we got here

∙ Read the Room  
∙ Skip VS  

∙ Make love not ads

∙ Your turn. The brief 

∙ Ask us anything 

5 mins 
10 mins 
7 mins 
5 mins
5 mins

20 mins 
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Our stories



Read the room

Culture is the game. This is how you play.



Old school culture Heritage New culture Taste Obsession

Faith Expression Community Remix Ritual

WTF IS CULTURE ANYWAY?



[DROP IN: Kelly Puissegur painting]

That's it. Our job is to make something worth agreeing on.



"THANK U, NEXT"
- ARIANA GRANDE (AND ALSO CULTURE, CONSTANTLY)

All of this used to be cool.

[Tribal tattoo] [Doctor smoking ad] [Fidget spinner]

[Bored Ape NFT]
[Live, Laugh, Love

wall decor]
[Hoverboard]

[R. Kelly] [Stanley tumbler] [Labubu]

What's cool changes. What's offensive changes. What's funny changes. Culture doesn't wait for you.



Same planet. Different rooms.

[IMAGE: Homer Simpson

Classic pose - beer, couch]

[IMAGE: Omar Shamshoon

Al Shamshoon - Arab Simpsons

Same yellow family, different show]

HOMER SIMPSON
Couch. Beer. Bad 
decisions. 

OMAR SHAMSHOON
Soda. Manners. Well-behaved. 

36 Seasons. Not even one. 



THE SKIPTUATION

[Netflix page]

[Email inbox]

Your ad is
somewhere

in here.

Who woke up today hoping to see an ad?



IF YOU'RE NOT
PART OF CULTURE,

YOU'RE JUST NOISE.
(Spoiler: People hate noise)



M+C Saatchi Group

Read the room. Belong in it. Shape it.

The brands that win don't just show up to culture. They move it.

Cultural
Power
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You’re already 
creative directing 
everyday 



LET’S POLL
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Hello SuperBowl 

The Force - Volkswagen Commercial

Propaganda vencedora do Cannes Lions 2011 
 
Agência: Deutsch Inc. 
Título: The Force 
Anunciante: Volkswagen 
Prêmio: Ouro

CelineDion : 2004 Chrysler Commercial

2001 Chrysler Commercial with Celine Dion 
 
I Drove All Night by Celine Dion 
lyrics: 
I had to escape 
The city was sticky and cruel 
Maybe I should have called you first 
But I was dying to get to you 
I was dreaming while I drove 
The long straight road ahead,uh huh yea 
 
Could taste your sweet kisses 
Your arms open wide 
This fever for you is just burning me up inside 
 
I drove all night..... Crept in your room 
Is that alright? 
I drove all night........... 
 
http://www.nihonkai.com/tamtam3/taku page/ChryslerHome.htm

http://www.youtube.com/watch?v=YdZMypElBpo
http://www.youtube.com/watch?v=ABARe0ywhho
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Make love 
Not ads  
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APPLE: R.I.P Leon (Cannes 2023) (Film Grand Prix)

👈https://buddingcreative.com/  

Apple have been making some great films lately. They have leaned into storytelling, instead of their historical graphical / product featured approach.

This year, they repeated their Grand Prix winning form. 

Is it the greatest Grand Prix of all time? Probably not. Was it the best piece of work in the festival? Honestly, I think that's debatable.

It's hardly a transformational piece of work - but it's a perfect little ad with impeccable casting and editing. Worth a look for sure.

Our eBook, the Ad School Buddy, profiles all the undergraduate, graduate, portfolio schools as well as the short courses and incubators that will give you the skills you need to join an advertising creative department. Read more about it here: https://bit.ly/3If7cDj

Budding is all about helping Junior Creatives improve their skills, navigate the pitfalls inside creative departments, and have a sensational career in the advertising industry.

http://www.youtube.com/watch?v=YTiT-slkpzk
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The Brief  
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Example from Open House last year 
for Stocked



Cameron Steele
Holly & Dan’s top picks

Example from Open House last year 
for Stocked



44

ASK US ANYTHING 



WHAT’S NEXT





QUESTIONS?

66
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