
486 creative ideas 
submitted 
thank you !

Our creative teams shortlisted 

their favourites for Emma + Dario 

to review and choose their ‘top ten 

picks’. We are sharing and 

celebrating the full shortlist on the 

Open House site.  Well done all!

But first, a reminder of The Brief…





Market Truth

Challenge To make Bundesliga an entertainment platform that cuts through the noise. 
A shared experience that builds a global sense of belonging. 

We compete for our share of 
time, in a world where 

attention spans are fragile, 
and seconds are the currency

People Truth Cultural Truth Brand Truth

Play for real

Under-25 don’t just follow 
leagues and games; they follow 

culture, personality and
moments. 

Authenticity and emotional 
connection can have more power 

over legacy, status, or tradition.

OUR creative strategy JOURNEY - OUR OUTPUT

In our digitized and scripted 
world, People crave rawness, 
imperfection and things that 

feel earned and shared.
In this world you don’t simply 

watch, you "co-author" the 
experience

In the Bundesliga, the show 
still belongs to the fans. 

This gives it unmatched 
authenticity

Proposition



e:
One Idea. One Slide. PDF

(Doesn’t need to look beautiful)

YOUR CREATIVE TASK

Submit via the Open House site
by Wednesday 8 April



EMMA + Dario’s top 10 picks
in no particular order



Alexander Poon

Feedback: If Your Club Had 50+1 - granting fans voting power is a great way to involve them beyond 

passively watching.



Archie Vickerstaff

Feedback: It's different, for real - Bang on brief. Love some reverse psychology to get people wondering what 

they're missing.



Bym Buhain

Feedback: BundaBeers - super simple way of giving fans the flavour of the culture/skill/taste of the league. 

Booze as a way in is bang on target.



Martina Rizzo

Feedback: Disposable Camera Project - love that the real is at the heart of this idea. A clever analogue way of 

answering the brief.



Ivan Cordoba

Feedback: The Perimeter - fans owning the raw/real "friction" of the game is strategically and 

creatively smart.



Emily Curtis

Feedback: Never Alone - toilet team. Should be 

rewarded for its simplicity. And grit.



Tiya Nayee

Feedback: Match Day Your Way - fans deciding the vibes of the 

day - music, lights, etc. A cool way beyond the actual 

team/sport to involve fans.



Federico Matteo Carozzi

Feedback: Mom wanted a pic - simple OOH idea that captures everything real about the game. 

So simple.



Luana Edelman

Feedback: Powered by emotions / The heart of the game – two people had this idea.

So good for capturing the real. Humans powering the campaign through their reactions to the match. Love it.

Olivia Russell



Chloe Hannigan

Feedback: Reflect the Real - a big fun, and visual way to show the fans that they are at the centre of the club 

and the idea.



long list picks from our creative teams

= Dario’s shortlist



Lauren + laura’s top picks



Max Hill

Feedback: Interesting social driven activation. Similar to 

the football manager Cannes idea.  On proposition.

Huiyun Kang

Feedback: interesting intersection of Lego passion and 

tactility with the game. But with the other executions it 

doesn't add up to a cohesive campaign.



Luke Crompton

Feedback: Interesting to create a 

popup game alongside World Cup to 

invite new audience. Topical. Wish 

there was more clarity around 

participation of regular people. 

Cameron Angus

Feedback: Good insight, well written idea. Not necessarily for the target 

audience - only speaks to existing fans. 



Ksenia Lazareva

Feedback: The bigger thought isn't articulated, but it's an 

interesting execution that shows promise.  Cool special 

build OOH. Unclear the action its driving people to. Not 

specific to U25

Checky Clutton

Feedback: Nice simple idea. Invites participation. Nice 

clear language. Speaks more to existing fans than the 

target audience. 



Julia Black Jackson

Feedback: An original idea with a campaignable 

execution. Lacks a clear why people would participate or 

build love for the game. But nice interactivity. 

Mehtab Abdul Malik

Feedback: Ticks all the boxes, could push the execution 

further to make it more relevant to the audience.



Lydia Weekley

Feedback: Giving fans ability to score for their team is 

cool. campaignable idea that speaks to localisation.

Hongwon Suh

Feedback: Needs an overarching idea, but great 

demonstration of how you could 'go and grow' the 

execution.



Tessa + codee’s top picks



Billy Lemorin Lucy Mehta



Josefina Laznickova

Sarah Somule



Angela Goh

Emily Curtis



Stuart Lancaster

Eirian Stovell



Ivan Cordoba



BRYCE + GEORGIE ‘s TOP picks



Jordan Wynter Jack Chambers



Annalisa Cosentino Martina Rizzo:



Tiya NayeeMegha Arun



Sylex Borja Muhammad Halim Zunurain



Federico Matteo Carozzi
Alexandra Nell



Zhongli Durrant

Pierre Samarasinghe



KIERAN’s TOP picks



Bym Buhain Max Knutssøn



Ellie Agar-Brennan

Tashfia Azmee Towkee



Marnus Strydom



ALEX’s TOP picks



Luana Edelman

Feedback: Two people had this idea. But showing the 

physical effects of the Bundesliga on viewers is nice. 

Don't say it’s better than other leagues, show it.

Olivia Russell



Archie Vickerstaff

Feedback: Turning negatives of people you don't like, 

into positives for you. A classic cafe Google Review play 

but won't hold that against them

Alexander Poon

Feedback: Pick of the bunch. What if all football was 

made out of Bundesliga is a great reframe. 

Turning a common fan behaviour "bitching about their 

own club's greed / failings" into a tool to advertise the 

league



Fraser Bean

Feedback: The fan insight / social behaviour is strong, the execution isn't. But 

they spotted an opportunity that is interesting



RYAN’s TOP picks



Nayongi Borthwick

Feedback: Challenges superficial, can be applied to a lot 

in popular social and digital culture.

Chloe Hannigan

Feedback: Simple but cool idea that can easily go from 

offline to online, scalable with cool content.



Shivam Chhaya

Feedback: Bold thinking - having a real say in clubs, 

players and games - real fans with real impact.

Sarina Chen

Feedback: Love the scribbles. Like the 'Drive to Survive' 

approach on making the game and its ecosystem real, 

relatable and engaging.



Rachael Rostkowska

Feedback: Cool participation and content idea. You could 

get a seat on the coaching bench.

Idris Piers

Feedback: Super interesting, live editing and curating 

and creating all aspects of the game.



Eleanor Wright

Feedback: Off brief… but kinda on brief.

Moleboge Setjie

Feedback: Think this was already submitted, different 

board, but hey, it's a winner.



Nathan Saputro

Feedback: Hitting in culture.

Sandra Anello

Feedback: Nice platform to cocreate fandom and what 

being Bundesliga means outside of football.



Lee Coventry-Walsh

Dario shortlist

James Kimari

Feedback: Cocreating culture with clubs.



Lauren Watson
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