


WELCOME TO WEEK 2
DATA & INSIGHT



hello



House rules



POLL



Why



Decisions



Risk +



Power of





Storytelling
and analytics 

Data Analytics
+

storytelling
=

Persuasion 



Your phone Your watch

Explosion of data

Your bed Your car



How much?



Tools
Tools
Tools
Tools
Tools
tools

Tools
Tools
Tools
Tools
Tools
tools

Tools
Tools
Tools
Tools
Tools
tools

Tools
Tools
Tools
Tools
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tools
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Tools
Tools
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Data Analytics
+

storytelling





Engage our senses Bring us together

Science of story

Make us act Move us to feel



Stories are Ten times more memorable



Data Analytics
+

storytelling
?



Scientist

left brain

Rational

Analytical

Mathematical

logic

control

ANALYSTS THAT DON’T COMMUNICATE

Artist

Right brain

Emotional

Intuitive

Creative

Imagination

Freedom

COMMUNICATORS that DON’T ANALYSE







using data to make your 
business better is not 

someone else’s job,
it’s yours!



1 . 
To interrogate, 

understand and extract 
meaning from data.

2. 
To use these findings 

and insights to inspire 
action.



Data Analytics
+

storytelling
=

PERSUASION



Data Analytics
+

How?





Pick 
the right 

data





REFINE

EXTRACT

MINE

ZONE



REFINE

EXTRACT

MINE

ZONE



REFINE

EXTRACT

MINE

ZONE



REFINE

EXTRACT

MINE

ZONE



REFINE

EXTRACT

MINE

ZONE

For every ‘Sustainability’ search, 
there are 26 searches for ‘recycling’







Write a 
strategy 

story







Crowded market + 
loved brand losing 
relevance + loyalty 
scheme one of the 

least engaging



£1.2M INCREMENTAL SALES/month

58% jump in sustainable cup use

Half of all sales





M&C Saatchi Group 

Use 
memorable 

numbers











BE AS 
SIMPLE AS 
POSSIBLE



△ △



BE AS 
SIMPLE AS 
POSSIBLE









4x

75%

Popsa – Fast Easy Photobooks from your phone Popsa – Photobooks in 5 minutes



M&C Saatchi Group 

Storytelling
and analytics 

Data Analytics
+

storytelling
=

PERSUASIOn

Pick 
the right 

data

Write a 
strategy 

story

Use 
memorable 

numbers

BE AS 
SIMPLE AS 
POSSIBLE



Let’s get practical









MAKING DATA USEFUL

Organise ActAnalyse





HOW DATA & INSIGHT change (almost) everything

Organise ActAnalyse





Power of



HOW DATA & INSIGHT change (almost) everything

Organise ActAnalyse



THE





HOW DATA & INSIGHT change (almost) everything

Organise ActAnalyse



Different





POLL



•

•

•

•

•

•

•

•

•

Task FOR THIS WEEK
1. Pick a brand 2. Find some numbers 3. Make it memorable

•

•

•

•

•

•

•



Q&A



What’s NEXT
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